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Å The International Polo Club of Colts 

Neck invites you to review our 2011 

Sponsorship proposal of the Kings Polo 

Classic.   
 

Å The Kings Polo Classic draws well-

connected, fashionable and influential 

people, socializing, networking, and 

watching polo in an ultra-VIP environment. 

 

ÅCo-Hosted by Ignacio ñNachoò Figueras, 

Argentinian phenom and global Polo icon 

 

Å Seven (7) weekends of action packed 

Polo matches - July 4th thru August 28th 

 

Å Powerful luxury lifestyle marketing 

platform 

 

Å Unique business opportunity to increase 

brand 

awareness, generate relevant media 

opportunities, and access a distinctive 

audience 

 

Kings Polo Classic Overview 



Founded in 2009, The International 

Polo Club of Colts Neck was 

established to further develop the 

Sport of Kings  through the rugged 

competitive excitement of the Kings 

Polo Classic.  

 

The International Polo Club will host the 

Kings Polo Classic this summer in a 

setting of relaxed elegance. A series of 

seven (7) matches will be held in 

picturesque Colts Neck, New Jersey 

offering a unique atmosphere to enjoy 

Polo up close and personal. 

 

International Polo Club of Colts Neck 



2011 Kings Polo Classic Schedule 
  

Schedule: 

Å Monday, July 4th** - Tyler s Cup 

Å Sunday, July 10th   

Å Sunday, July 17th  

Å Sunday, July 24th  

Å Sunday, July 31st **- 2nd Annual Yellow 

Cab Classic (Chicago Carriage Cab vs. 

Triglobal) 

Å Sunday, August 21st ** (SLS Jets vs. 

Triglobal - Benefitting Work to Ride) 

Å Sunday, August 28th  (SLS Jets vs. 

Yellow Cab - Benefitting Make-A-Wish 

Foundation) 

 

 All Matches will be held at Bucks Mill Park 

in Colts Neck, NJ and will begin at 5:00 

PM.  The event gate will open at 4:00PM. 

 

** International Polo Star Ignacio Nacho  

Figueras will be Hosting and Competing in 

Three (3) Events 

 



Polo Fan Demographics 

The Polo Fan Profile  
 
Å Average Age: 47  

 

Å 75.9% are Between the Age 

of 35 ï 64 

 

Å 50% Male / 50% Female 

 

Å 92.3% are College 

Educated 

 

Å Average HHI: $459,000 

 

Å Average Net Worth: 

$4,680,000 

 

ÅHighest Expenditures: Real 

Estate, Automobiles, Travel, 

Technology, Art, Jewelry, 

and Antiques 
 

   Source: Research USA, Nov. 06 

 



Polo Marketing / Media Exposure 

Grassroots Marketing 
The International Polo Club of Colts Neck has secured  

strategic partnerships with the following media outlets: 

Å Niche Media 

ÅGotham  

ÅHamptons   

ÅPhiladelphia Style 

ÅThe Mall at Short Hills 

ÅVeriFone Media 

ÅñTaxi Cab Ad Programò 

ÅAssociated Charities 
 

Press Coverage 
Pre and Post Match Print, TV, and  

Digital Exposure 

 

Viral Marketing 
ÅSocial Media (Facebook, YouTube and Twitter) 

ÅóWord-of-Mouthô via Match Attendees  
 

Website Marketing 
Our website features detailed event information, player & 

team profiles and photo & video recaps of past matches 



Niche Media 

Niche Media Overview 
 
Niche Media Holdings LLC produces must-read, luxurious 

magazines that mirror the sensibilities and spirits of the 

unique, vibrant communities to which they cater. 

 

Targeting a high-end, savvy readership, Niche Media 

captures a coast-to-coast demographic that looks for the 

finest in fashion, travel, food, spirits, and society. 

 

Promotion of the 2011 Kings Polo Classic will include a mix 

of full page ads and detailed advertorials about this years 

event in the following publications: 

ÅHamptons 

ÅGotham  

ÅPhiladelphia Style 

ÅThe Mall at Short Hills 

 



VeriFone Media 

VeriFone Taxi Cab Ad Program  Overview 
 
Sponsors of the 2011 Kings Polo Classic will receive 

strategic integration across our Taxi Cab Ad Program  

that will provide Sponsors with an additional platform to 

reach and engage the desirable New York City Market 

throughout the summer. 

 

The Taxi Cab Ad Program  will utilize the existing 

monitors within New York City taxi cabs through the 

placement of special ads. These ads will run within the 

in-taxi WABC content loop promoting the 2011 Kings 

Polo Classic and its Sponsors. 

 

Program Details 
Å WABC Network: 6,300 taxis 

Å 8 weeks total 

Å 10,231,200 impressions 

Å 7,500,000 spots 

Å Media Value: $204,624 net 

 



Featured Pre-Event Promotion Coverage   

 Verifone Media Taxi Cab Program 



Digital Assets 

THE online destination for Polo in the Northeast, www.kingspolo.org, 

offers up-to-date match results, press releases, exclusive interviews 

with SLS JETS Team Members, and a host of other rich media and 

content focused on everything  Polo.  

Website Specifics 

Å7982 page views per month 

Å2015 monthly unique visitors 

Å2 min. 31 seconds is the average time 

visitors spend on the International Polo  

Club of Colts Neck Website 

Partner Opportunities  

Å  Right to re-purpose Kings Polo  
   Classic Content onto Sponsor s  
   Website and Social Media Pages 

ÅHomepage Banner Ads 

ÅInterior Page Banner Ads 

ÅSponsor links on the Kings Polo  Classic Website 

ÅLogo on the Intôl Polo Club of Colts Neck Website 

http://www.kingspolo.org/


Featured Media Coverage   

Wall Street Journal (7/5/11) 



Press / Media Coverage   
New York Observer (7/11/11), The Star Ledger (7/27/11) & Page Six (7/30/11) 

Need: Star Ledger Article 



Press / Media Coverage 



2012 Title Sponsor 

On-site Benefits (all matches) 
Å Sponsor Integration / On-Site Activation 

Å Guest List Management 

Å Turnkey Event Set-Up and Breakdown 

Å Storage of Sponsor Materials 

Å Eight (8) Field Boards 

Å Logo Inclusion on Step and Repeat Wall 

Å Logo Inclusion on Entrance Arc 

Å Two (2) Full Page Ads in Official Match  

  Program 

Å Four (4) PA Announcements 

Å Behind the Scenes Polo Experience 

Å Exclusive Meet and Greet with  

Celebrity / World s Most Recognized 

Polo Player Ignacio Nacho  Figueras   

at Three (3) Matches 

  

The Title Sponsor will receive premiere positioning and visibility throughout the 2011 Season. 

The International Polo Club of Colts Neck will work with the Title Sponsor to consistently 

showcase its brand in a meaningful and relevant manner.   

Sponsor Fee: $125,000 

Overall Rights & Benefits 
Å  Category Exclusivity 

Å  Title Sponsor will be included  

   (Premiere Positioning) on ALL Kings Polo  

   Classic communication including:  

 -All Print, Broadcast, and Online Materials 

 -Including Niche Media and VeriFone Media 

 -Pre and Post Match Media Materials 

 -VIP Invitations 

Å  Presenting Rights to One (1) Polo Team   

   for the Entire 2011 Season  

Å  Right of First Refusal for the 2012 Kings 

   Polo Classic  

Hospitality Benefits (all matches) 
Å Ten (10) Passes to an Exclusive Designated Area in the VIP Tent, Air Conditioned 

-Seventy-Five (75) VIP Passes 

Å VIP Includes Complimentary Light Supper and Cocktails 

Å General Admission TBDs 



2012 Official Sponsor 

Sponsor Fee: $90,000 

Overall Rights & Benefits 
Å Category Exclusivity 

Å Official sponsor will be included on ALL Kings  

 Polo Classic communication including: 

Å All Print, Broadcast, and Online Materials 

Å Including Niche Media and VeriFone Media 

Å Pre and Post Match Media Materials 

Hospitality Benefits (all matches) 
Å Eight (8) Passes to an Exclusive Designated  

    Area in the VIP Tent, Air Conditioned 

Å Fifty (50) VIP Passes 

Å VIP Includes Complimentary Light Supper  

    and Cocktails 

Å General Admission TBD 

On-site Benefits (all matches) 
Å Sponsor Integration / On-Site Activation 

Å Guest List Management 

Å Turnkey Event Set-Up and Breakdown 

Å Storage of Sponsor Materials 

Å Four (4) Field Boards 

Å Logo Inclusion on Step aRepeat Wall 

Å One (1) Full Page Ad in Official Match  

    Program 

Å Four (4) PA Announcements 

Å Meet and Greet with Celebrity /  World s 

    Most Recognized Polo Player Ignacio   

  Nacho  Figueras at Three (3) Matches 

  



2012 Associate Sponsor 

Sponsor Fee: $60,000 

Overall Rights & Benefits 
Å Category Exclusivity 

Å Associate Sponsor will be included on ALL  

Kings Polo Classic communication including: 

Å All Print, Broadcast, and Online Materials 

Å Including Niche Media and VeriFone Media 

Å Pre and Post Match Media Releases 

Hospitality Benefits (all matches) 
Å Four (4) Passes to an Exclusive Designated  

  Area in the VIP Tent, Air Conditioned 

Å Twenty-Five (25) VIP Passes 

Å VIP Includes Complimentary Light Supper  

  and Cocktails 

Å General Admission TBD 

On-site Benefits (all matches) 
Å Sponsor Integration / On-Site Activation 

Å Guest List Management 

Å Turnkey Event Set-Up and Breakdown 

Å Storage of Sponsor Materials 

Å Two (2) Field Boards 

Å Logo Inclusion on Step and Repeat Wall 

Å One-Half (.5) Page Ad in Official Match 

    Program 

Å Two (2) PA Announcements  


